BRAND REDESIGN

NIKURESSENCE'S

Challenges
Limited online visibility in the premium idols and
artifacts market

Needed a strong brand identity to highlight the
craftsmanship and cultural value of products

Low customer engagement and minimal differentiation
from competitors

RESEARCH &
STRATEGY

Nikuresence successfully transformed into a trusted
destination for premium idols and artifacts, blending
tradition with a modern digital presence to

Case Stud ie reach a wider audience.
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Launched storytelling-driven social media campaigns
featuring artisans, product origins, and festival-themed
promotions

Enhanced website Ul/UX for a seamless shopping
experience with immersive visuals and categorized

navigation
Introduced personalized email sequences that provide

Developed educational content on the spiritual and recommendations based on browsing history..

artistic significance of materials like brass, marble,
silver, and panchaloha

SOLUTION

Brought back website visitors that had browsed
multiple items without purchasing through retargeting
ads on Meta and Google

Ran these ads, and in the end, 4X more website traffic,
up by 180% on social media engagement, and a big jump
in e-commerce sales.

To establish Nikuressence as a leading brand in Social Media Growth: Engagement increased by 180%,

building a loyal customer community

premium idols and artifacts, we implemented a Content & SEO Strategy
strategic digital marketing approach focused on
storytelling, engagement, and seamless
customer experience.

Brand Awareness: 4X growth in website traffic and
online inquiries

E-commerce Sales: Monthly revenue doubled within
three months

Customer Retention: Improved by 30% through
personalized marketing and storytelling
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