Revolutionizing PiStar Tech's Brand Identity

Brand Redesign
Research & Strategy

Challenges

‘ Limited brand awareness in the diagnostic
solutions industry

Defined brand pillars focusing on innovation,

‘ Minimal digital presence and engagement accuracy, and reliability in diagnostic solutions

Needed to establish a strong connection with
‘ healthcare professionals and end-users Developed a cohesive brand identity aligning with
healthcare credibility and modern aesthetics

Revamped visual elements, including colors,

SOI Uticns typography, and Ul/UX forbetter engagement
Research & Strategy
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Digital Campaigns &
Engagement

ldentified key market gaps and opportunities Resu Its
for PiStar Tech'’s positioning

Conducted 800+ hours of industry research,
analyzing 40 global and national competitors

Created audience-specific narratives highlighting
PiStar Tech'’s role in advanced diagnhostics

Increased brand recognition through consistent
Launched strategic digital campaigns to enhance messaging and innovative branding

brand visibility and customer trust

Boosted social media presence with engaging visuals,

: , Sales growth: Significant improvement in lead
storytelling, and user-driven content

conversion and revenue

: Digital engagement boost: Social media interactions
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Pistar Performance Marketing Case Study

CGB

studios
Research& | AT

Market Analysis ' CASE STUDIES
Brand Growth &

Engagement

800+ hours of industry research

40+ global and national competitors analyzed
180% increase In social media engagement

25+ unigue data points incorporated into the

brand strategy 4x growth in website traffic

60% Iincrease In customer inquiries and
lead generation

Sales & Revenue

Impact Marketing & Digital
Success

3X increase in monthly revenue

2X Increase In campaignh reach and impressions

50% faster lead conversion rate
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5X growth In social media followers and interactions

30% improvement in customer retention and
brand loyalty Enhanced brand trust and credibility among
healthcare professionals




